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This Market Requirements Document (MRD) has been developed by the Business and
Marketing Expert Group of Liberty Alliance to capture the business requirements for an
identity governance framework. Liberty Alliance is making this MRD publicly available
to the industry at large for review and consideration. In addition, this MRD is being
provided to the appropriate technical standards development group within Liberty
Alliance for consideration of new technical work to address the requirements identified
herein. This publication does not constitute a commitment by Liberty Alliance, explicit
or implied, to develop technical specifications in full compliance with the requirements
herein, now or in the future.
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Notice:

This document has been prepared by Sponsors of the Liberty Alliance. Permission is hereby granted to use
the document solely for the purpose of implementing the Specification. No rights are granted to prepare
derivative works of this Specification. Entities seeking permission to reproduce portions of this document
for other uses must contact the Liberty Alliance to determine whether an appropriate license for such use is
available.

Implementation of certain elements of this document may require licenses under third party intellectual
property rights, including without limitation, patent rights. The Sponsors of and any other contributors to
the Specification are not and shall not be held responsible in any manner for identifying or failing to
identify any or all such third party intellectual property rights. This Specification is provided "AS IS,"
and no participant in the Liberty Alliance makes any warranty of any kind, express or implied,
including any implied warranties of merchantability, non-infringement of third party intellectual
property rights, and fitness for a particular purpose. Implementers of this Specification are advised to
review the Liberty Alliance Project's website (http://www.projectliberty.org/) for information concerning
any Necessary Claims Disclosure Notices that have been received by the Liberty Alliance Management
Board.

Copyright © 2004, 2007 2FA Technology; ActivCard; Adobe Systems; Agencia Catalana De Certificacio;
America Online, Inc.; American Express Company; Amsoft Systems Pvt Ltd.; Avatier Corporation; Axalto;
BIPAC; BMC Software, Inc.; Bank of America Corporation; Bell Canada; Beta Systems Software AG;
British Telecommunications plc; Cingular Wireless; Cisco Systems, Inc.; Communicator, Inc.; Computer
Associates International, Inc.; Credentica; Dan Combs; Danish National IT and Telecom Agency;
DataPower Technology, Inc.; Deloitte & Touche LLP; Deutsche Telekom AG, T-Com; Diamelle
Technologies, Inc.; Diversinet Corp.; Drummond Group Inc.; Earthlink, Inc.; Electronic Data Systems,
Inc.; Enosis Group LLC; Entrust, Inc.; Entr'ouvert; Epok, Inc.; Ericsson; Falkin Systems LLC; Fidelity
Investments; Forum Systems, Inc.; France Télécom; Fugen Solutions, Inc; Fulvens Ltd.; GSA Office of
Governmentwide Policy; Gamefederation; Gemalto; Gemplus; General Motors; GeoFederation; Giesecke
& Devrient GmbH; Guy Huntington; Hewlett-Packard Company; Hochhauser & Co., LLC; Huntington
Ventures Ltd.; i2 Technologies, Inc.; IBM Corporation; Intel Corporation; Internet2; Intuit Inc.; Kantega;
Kayak Interactive; Livo Technologies; Luminance Consulting Services; Mark Wahl; Mary Ruddy;
MasterCard International; MedCommons Inc.; Mobile Telephone Networks (Pty) Ltd; Nanoident
Biometrics GmbH; National Emergency Preparedness Coordinating Council (NEPCC); NEC Corporation;
NHK Science & Technical Research Labopratories; NTT DoCoMo, Inc.; Netegrity, Inc.; Neustar, Inc.;
New Zealand Government State Services Commission; Nextel Communications; Nippon Telegraph and
Telephone Corporation; Nokia Corporation; Novell, Inc.; OneName Corporation; OpenNetwork;
Openwave Systems, Inc.; Oracle Corporation; Phaos Technology; Ping Identity Corporation;
Postsecondary Electronics Standards Council (PESC); PricewaterhouseCoopers LLP; RSA Security Inc.;
Reach; Reactivity Inc.; RegistryPro, Inc.; Royal Mail Group plc; Sabre Holdings Corporation; Sandisk
Corporation; SAP AG; SchlumbergerSema; Senforce; Sharp Laboratories of America; Sigaba; SK
Telecom; SmartTrust; Sony Corporation; Sun Microsystems, Inc.; Supremacy Financial Corporation;
Symlabs, Inc.; Telecom lItalia S.p.A.; Telefonica Moviles, S.A.; Telenor R&D; Thales e-Security; Trusted
Network Technologies; Trustgenix; UNINETT AS; United Airlines; UTI; VeriSign, Inc.; Visa
International; Vodafone Group Plc.; Wave Systems Corp; Wells Fargo. All rights reserved.
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1 Introduction

The Business Identity Profile (BIP) is to a corporation what a Personal Identity Profile
(PIP) is to a human being. BIP is intended to allow a corporation to act as a single
coherent entity in every context as an individual may act.

1.1 Targeted Scenarios

BIP can be used in two scenarios:
1. Directly thru a Corporate Principal's Identity in a "pure” B2B context.

2. Through a human Principal's identity in which a service provider requests attributes
from the Principal's employer's BIP.

1.1.1 Scenario for Pure B2B

This scenario is pretty straightforward with no indication required that a Corporate
Principal is any different than an individual human Principal.

1.1.2 Scenario for Indirect B2B

This scenario allows an individual Principal to act as a designated representative of the
corporation. This scenario raises the issue of an individual Principal accessing another
Principal's (the Corporate Principal’s) service.

When developing the requirements for BIP, two (2) architectural approaches were held in

mind:

1. Extend the Liberty infrastructure architecture to allow Principal A to access Principal
B's service as a delegate.

2. Define a processing rule such that accesses to a human Principal's BIP are satisfied
from the Employer's BIP in the back-end. This would mean that for every employee
of a company, the employer's BIP is registered in the DS. It would look like each
employee has a BIP service even though they are all one and the same.

Regardless of the eventual architectural approach undertaken for the processing of a BIP,
however, the requirements for the contents of a BIP are the same.

Note that in the following requirements, as far as physical addresses are concerned, the
BIP stores only the legal/HQ address and info. No compelling reason could be found to
include a local branch’s info, and thus the general structure of the company, into BIP. As
a reminder, the employee’s office address is available from his corporate PIP.
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2 Requirements

Reg# | UC # Requirements

The following aspects of the corporation’s legal identity must be able to
be recorded:
- Legal Name
- Company registration #
- TaxID
- Employer ID
1 | ALL - Incorporation date
- Place of jurisdiction / incorporation
- Legal address of Company (this may or may not be the HQ
location)
- Doing Business As (DBA) names
- Sector of activity (codes and/or text)
- Parent company(ies)

The following aspects of the corporation’s HQ location must be able to be
recorded:
- Legal postal address
- Mailing postal address
2 | ALL - Contact information (container)
0 Phone number
o Toll free phone number
o Fax
0 Email

The following investor-related aspects must be able to be recorded:
- D&B rating
- Trading location, including securities/stock ticker
- Number of employees

3 | ALL

The following information about the corporation’s fagade must be able to
4 | ALL |be recorded:
- Web site address

Accommodation must be made for additional information specific to the
5 | ALL [particular corporation to be added, beyond the specific information
required here.

When performing any function, a clear chain of accountability must be

6 |ALL maintained between the corporate Principal and an individual Principal.
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3 Use Cases

No use restriction is made on a Principal using a BIP instead of a PIP. Such a corporate
Principal may, architecturally, engage in any business activity that an individual Principal
may. Neither is any architectural restriction placed on the type of Principals with whom a
corporate Principal may interact. Note, however, that specific legal or business rules may
limit a corporate Principal’s abilities.
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